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Sustainability
Social Responsibility
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To make, distribute & sell To operate the Company To operate the Company ina
the finest quality all natoral on a sustainable financial way that actively recognizes
ice cream & euphoric basis of profitable growth, the central role that business
concoctions with a increasing valve for our plays in soclety by initiating
Cﬁ"rﬁ continued commitment stakeholders & expanding innovative ways
", toincorporating opportunities for to improve the | N
“ : wholesome, natural development & career quality of life
~ ingredients & promoting growth for our locally, nationally
internationally.

mpracﬂcasthatmpect employees. .&‘
the Earth & the Environment.

CERTRAL TO THE MISSIONK of Ben & Jerry’s is the belief that all 3 parts must thrive equally
in a manner that commands deep respect for individuals in & outside the Company
& supports the communities of which they are a part.
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We believe in “Fair” Trade!

FAIRTRADE
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We believe in “Fair” Trade!
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ﬂ ’ @ http://www.benjerry.jp/



